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BOWLING BUILDS A REAL TEAM SPIRIT 


and AMF means bowling at its best! 


Nothing builds employee morale like a friendly team 
spirit—and nothing builds a team spirit like bowling 
—the sport that can be enjoyed by everyone. Bowl- 
ing helps new employees get acquainted, helps all 
workers build lasting friendships. Bowling’s health- 
ful exercise—keeps workers looking trim, feeling fit 
~—makes them happier in their jobs. It’s fun for the 
whole family...men, women, and youngsters learn 
quickly, and enjoy bowling right from the start. 


AMF PINSPOTTERS INC. 
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At “Magic Triangle” bowling centers, you’ll find 
the best equipment, the most helpful advice—every- 
thing you need to carry out a successful employee 
bowling program—everything to provide bowling at 
its best! If you haven’t already made bowling a part 
of your recreation program, contact your nearest 
AMF “Magic Triangle” proprietor. He’ll be glad 
to help you get started. 


BOWL WHERE YOU SEE THE 


SUBSIDIARY OF AMERICAN MACHINE & FOUNDRY COMPANY 


AMF BUILDING ¢ 261 MADISON AVENUE, NEW YORK 16, N.Y. 


“MAGIC TRIANGLE” 
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i well! Price includes transportation, hotels, breakfasts, sightseeing, night 
find clubs and theaters. It’s the perfect way to get your TWA Employee 
soil Vacation Plan off to a flying start. For all the details, send coupon below. 
= Other TWA Tours of Europe available from 13 days... $414 
ae es (-------- MAIL COUPON TODAY -———-—-—~—— 
glad ——_— 


FASTEST COAST-T0-COAST 


TWA 


THE SUPERJET AIRLINE* 


{Based on new, TWA SuperJet 17-day round-trip Economy fares for each 
of two people traveling together from New York, effective October 1. 


“TWA THE SUPERJET AIRLINE is a service mark owned exclusively by Trans World Airlines, Inc 








TRANS WORLD 
AIRLINES, INC. 
Department RN-4, 


380 Madison Ave. 
New York 17, N.Y. 





LONDON - PARIS - GENEVA - ROME- MADRID - LISBON 


TWA SuperJet Tours of Europe offer employees a sparkling, new Grand 


Tour this fall. A festival of fun overseas...and a terrific travel bargain as 


Please send promotion material and com- 
plete information on new TWA SuperJet 
Tours of Europe. 

co aaa 


Company —____ - — 


Address __— — 
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Of its many valuable services to industry 


INDIVIDUAL RECOGNITION 


and effective 


COMPANY COMMUNICATION 


are recreation’s most important functions 


Industrial recreation serves many worthwhile purposes: 
it promotes health, improves the working atmosphere, de- 
velops leadership ability, inspires personal satisfaction, 
heightens employee interest in company affairs, and makes 
possible recognition of the individual. 

All are important. | believe the most important are 
recognition of the individual and the role that recreation 
plays as a communications media in enhancing employee 
interest in company affairs. 

Recreation is a means whereby people can attain recog- 
nition apart from the mass. All of us need this basic ac- 
ceptance by our fellows. We want to be someone—to be 
remembered, whether it’s for our bowling score, the pic- 
ture we paint, the part we play in the theater wing produc- 
tion, or whatever. It’s important that we satisfy this inner 
urge for recognition. It doesn’t mean just being a hero to 
our family. We want more than that. We want to be liked, 
to have other people do more than just say “hello.” As our 
life becomes more automatic every day, this need becomes 
more acute. Recreation is one of the best ways to achieve 
this recognition. 

I guess all of us in management are constantly looking 
for “the” way to keep everyone informed of our com- 
panies’ approach to the business world. | wish there was 
“one” way, for when we have a new program it is often 
hard to reach our people. We use bulletin boards, company 
newspaper, public address system, management newsletters, 
and many other channels. No single one has peak effective- 
ness. Together they achieve a substantial impact, but even 
greater “get-through” is needed. The recreation program 
can aid mightily, mainly because the message is transmit- 
ted in an off-hour, relaxed atmosphere when supervisor 
and employee play together. 


MR. MUNDY I. PEALE is president 
of Republic Aviation Corporation, a 
director of several other large com- 
panies, holds executive posts in educa- 
tional institutions, U. S. Savings Bond 
drives, Y.M.C.A., Boy Scouts and is 
Chairman of the Board of the Long 
Island Fund. 








We all know how much good an employee will do for 
management, and for his fellow employees, in his own 
work area—if he is just given the opportunity. And “given 
the opportunity” means given the story. 

Paternalism in administering the recreation program 
must be avoided. Provision of recreation activities is not 
just another form of giving. Management wants, expects 
and should get full mileage for what it spends, but the 
make-up of the program should reflect the employees’ de. 
sires. Our program comprises more than 30 activities— 
activities that the employees have told us they want. A 
Recreation Advisory Council with an employee member 
representing each activity continually screens the program 
to follow the success and continuing desirability of each 
activity. Any proposed activity must be presented to the 
Council by the sponsoring employee group. Favorable ac- 
tion by the Council activates the activity if it can be fitted 
into the budget. 

Speaking of budget, our employees spend three to four 
times the amount of money the company spends. This is 
the way they want it. This makes it THEIR program. 

George Eastman, one of the first leaders in modern-day 
industrial recreation, states the case well: “What we do in 
our working hours determines what we have in the world. 
What we do in our play hours determines what we are.” 


Mundy I. Peale 


President 


Republic Aviation Corporation 
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Square Dance Classes 















































by ART GILLIGAN 
President, Convair 
Recreation Association 


DO PASO 





ar 
DANCING 
Basic MOVEMENTS weg W 
4 e Position ‘Arkansas Traveler ° ° rd 
Pestners & corners pepe goes It’s no accident that square dancing has 7 
4 Right & Left | Wagon Wheel W 
“Gran apni . he ; é re 
ee sue aa built up an enduring, popular appeal at : 
Right & be Dip ‘ : 
aiake* swine singing Cole . ) 
Seas THEY ay bo demoted! Convair. Here’s the complete program ‘ 
sw! 

\ These movemen ie ent e e i 
from basic instruction for beginners to ‘ 
special activities and entertainment 

CHARMING member of CRA Square 
Dancing Activity exhibits basic move- s 
ments taught in Convair recreation 
square dance classes. 
\ 


SAY! Mr. Recreation Director—would you like to 

latch on to an activity for your recreation pro- 
gram that would retain its popular appeal for a decade or 
more, that would keep an average of 200 families not just 
interested, but all out enthusiastic ? 

Well—why not add square dancing to your program? 
Why not profit from the success experienced by the Con- 
vair Recreation Association of Fort Worth, Texas? 

For 11 years, square dancing has represented one of the 
most consistently popular activities of the many offered by 
the CRA. Every Thursday of the year, an average of 120 
adults fill the ballroom of the CRA Clubhouse to capacity 
and for three hours toe-tapping music continues. Exuberant 
laughter, the clapping of hands, the eager response of the 
dancers to the patter of the caller, all these proclaim the 
high degree of this recreational form. 





Ross Carney, (see cover) square dancing commissioner. 
counts 206 families on his mailing list. Note that unit of 
measure—families—for this is a family affair. Mom, dad 
and all the kids attend. The participation in many activi- 
ties of necessity excludes the small fry, but Ross has de- 
veloped a number of unusual methods for keeping the kids 
safe, close at hand and with the elimination of the parents’ 
curse—the baby sitters’ fee. 


SPECIAL ARRANGEMENTS FOR KIDS 


In adjacent rooms of the CRA Clubhouse, the youngsters 
are deposited for a night of movies (cartoons or westerns), 
art classes taught by a professional art teacher, table tennis 
games, comic books or, as a last resort, T. V. With this 
diversion available, mom and dad are allowed to relax and 
enjoy a night of dancing. 

Square dancing. of course, is one of the oldest forms of 
entertainment in this young nation of ours. It originated in 
the backwoods country in the early 1700's. As the tide of 
territorial expansion moved westward, so did square danc- 
ing. Thus, the very same calls heard in Texas are readily 
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understood in upstate New York or in California. Square § ‘ 
dancing is international for it has spread to England, 
Japan, Australia and many other foreign lands. It is esti- 
mated that there are over 35 million active square dancers 
throughout the world. 

Learning to square dance is comparatively easy, accord- 
ing to Ross Carney. There are 20 basic movements or pat- 
terns to follow. A list of these twenty movements is com- 
piled and given to the novice the first night he is ready to 
take the plunge. (Copies of this list, “The Twenty Basic 
Movements of Square Dancing,” may be obtained without 


charge by writing NIRA, 203 N. Wabash Ave., Chicago 1, 
Ill.) An instructor leads the pupils through these move- 
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CONVAIR CLASS learning the basic square dancing move- 
ments executes a “Grand Right and Left.” In addition to the 
20 basic movements, beginners are also taught some 60 varia- 
tions of these movements. 
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ments, positioning them and correcting them as necessary, 


Constant repetition of these movements during the first 
evening usually indoctrinates even the more awkward be- 
cinner, and from there on steady progress is maintained. 
Variations come later, enhancing the fun of the whole 
thing. 

The CRA Square Dancing Activity generally hires a 
string band and a caller for its dances, however, an ac- 
livity just starting out can do almost as well with record- 
ings. Many recognizable melodies with a patter call ac- 
companiment are on the market. 

At this juncture, you might ask how does one learn the 
art of square dance calling. Ross Carney recalls how the 
whole thing started with him. Back in 1949, there was a 
radio program sponsored by the Ford Motor Company 
which featured American folk music including a number of 
renditions accompanied by a square dance caller. Ross 
listened, was intrigued, decided to do something about it. 

He bought a record and began practicing calls to it. His 
enthusiasm mounted and before long, square dancing was 
introduced to the Convair Recreation Association’s pro- 
oram. What abilities does a caller need? Ross says, “A 
good sense of that toe-tapping hoedown type rhythm, a 
little self assurance, patience and judgement.” 


SOURCES OF ASSISTANCE 


In developing a square dance activity, there are many 
valuable sources of information and assistance. For ex- 
ample, a publication called Beginners Basic Square Dance 
Calls is published by Raymond Smith of Dallas, Texas. An- 
other fine magazine on the same subject is Herb Gregger- 
son's magazine, published in El Paso. Sets in Order, the 
oficial magazine of square dancing, is an excellent source 
of information in current recordings, solutions to problems, 
historical data on square dance melodies of the past, Patter 
calls, contributions and much more. 

Most YMCA or YWCA’s throughout the nation teach 
folk dancing which includes American square and round 
dancing. 

Schools for beginner square dance callers are springing 
up throughout the country such as the one held by the 


DANCERS can relax and thoroughly enjoy their night of 
fun. The group has developed several unusual methods to 
keep their kids safe, entertained and close at hand—without a 
baby sitter’s fee. 


Square Dance Callers Association of Southern California. 
The length of their course was 12 lessons of three hours 
duration. The first part of each lesson was a one hour 
lecture emphasizing timing, phrasing, diction, judgement. 
etc. The remainder of the session was devoted to dancing in 
which the students were required to call at least one dance. 
In summary, the few barriers to forming a square dance 
activity are surmountable; it can be done without dif- 
ficulty. 

In addition to some 50 Thursday night sessions during 
the year, Ross adds a little spice to the CRA Square Dance 
Program by holding special events. He couples the fun of 
square dancing with some gastronomical attraction such as 
a watermellon feast, a chili supper or a pie supper. 


NIMBLE FEET AND A CLEAR HEAD 


These special events are held on Saturday nights, and, as 
usual, the whole family attends. Intoxicants are banned at 
all square dance functions, not because someone might be- 
come obnoxious, but lack of coordination on one person’s 
part in square dancing could spoil the fun of the others in 
the square. 

In addition to dancing and good eating, these special 
events also feature some unusual entertainment. At a recent 
chili supper and square dance, the entertainment featured a 
shooting exhibition, Western songs by two professional 
Western artists who are employed at Convair, and a ball- 
room dancing exhibition by the 1959-60 CRA President 
and his wife. 


SQUARE DANCE AT BREAKFAST 


In the next several months, it has been planned to hold a 
square dance breakfast beginning at dawn and another 
occasion, a watermellon feast accompanied by a. slide 
lecture on astronomy. 

Well, Mr. Recreation Director—there you have it. The 
Convair Recreation Association Square Dance Activity of 
Fort Worth generates some 15,000 to 20,000 recreation 
hours annually. It has been an unqualified success for 11] 


years and shows no signs of ceasing to be one of the most 
popular and energetic activities of the CRA Program. 


GROUP in a “Star Promenade” receive instructions in how 
to do the “Fort Worth Two-Step” from Ross Carney (r), 
square dancing commissioner of the Convair Recreation As- 
sociation and the group’s self-taught caller. 
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what does 


the ABC do for ME? 


First of a series of articles describing 
the objectives, services and policies of 


the American Bowling Congress 


For bowlers who ask that question, here’s an outline of the 


ABC’s many services, its use of equipment certification and 


membership suspension to enforce high standards of the game 


When he digs into his pocket for the 
ABC membership fee, a typical indus- 
trial bowler may well wonder, “What 
does the American Bowling Congress 
do for me?” He should wonder, and he 
should be able to find the answers. 

But when, as reported by several in- 
dustrial recreation directors, employees 
resent paying ABC fees, positive steps 
must be taken to retell the ABC story, 
to explain its objectives, policies and 
the values received for a nominal mem- 
bership charge. 

The very fact that bowling today 
ranks as the most popular industrial 
recreation activity is a solid tribute 
to the efforts undertaken by the ABC. 


UP FROM THE BASEMENT 


However, 100 years ago, the bowling 
picture was vastly different: 

Cigar smoke clouded the damp air of 
the saloon basement, almost hiding 
the nine pins at the end of the uneven 
wooden lane. The local favorite picked 
up his wooden ball and took his posi- 
tion on the approach. Although he 
needed just three pins on this final roll 
to win the match and the cash prize, a 
glance at the hoodlums standing in the 
corner told him what he must do. 

The ball left his hand, slipped into 
the gutter halfway down the alley and 
trundled into the pit. 

Most of the 25 or 30 spectators in 





Look for the following articles in this special 
series on the American Bowling Congress to 
be published in consecutive issues of REC- 
REATION MANAGEMENT: “ABC Recom- 
mended League and Tournament Policies,” 
“The ABC’s Stand Against Mailographic 
Tournaments,” “Give the Amateur Bowler 
a Break,” “Whose Side is the ABC On?” 
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the crowded cellar moaned in their 
beer as they paid off their bets to the 
hoodlums. 

The losing bowler wasn’t always 
coerced into throwing the match. Just 
as often as not, he was in on the deal 
and shared the ill-gotten profits, This 
was the status of bowling in the mid- 
1800's. 

Alarmed at what gamblers and un- 
scrupled men had done to the popular 
pastime, legislators passed a law “pro- 
hibiting bowling at nine pins.” 

The sport lay dormant until 1895 
when a group of bowling devotees re- 
vealed a plan to keep the game from 
passing out of existence. The law pro- 
hibiting “bowling at nine pins” could 
be circumvented simply by adding a 
10th pin to the game. Scoring rules 
modified, standards established 
and bowling began its comback under 
the supervision and regulation of the 
newly formed group which called itself 
the American Bowling Congress. 

Today, the ABC has seen its child 
grow into the nation’s number | sport 
with an estimated 22 million 
ticipants. 

In addition to giving a ABC a major 
share of the credit for the game’s very 
existence, every bowler benefits from 
his ABC membership both directly and 
indirectly every time he bowls. 

The lanes, the ball, the pins and the 
annual certification of equipment ac- 
cording to Congress specifications are 
standardized. This has been possible 
only because of his membership in 
ABC and the local association. 

A bond protecting his league funds 
and awards including recognition for 
the championship team and most im- 


were 


par- 


proved bowler in each league head the 
long list of direct benefits. 

More than 500,000 members every 
season receive some type of award 
from ABC. These range all the way 
from the award for a 300 game to the 
awards for league champs, most im- 
proved bowlers and the men who con- 
vert tough splits or score a triplicate. 

The rules, with the attendant ac- 
ceptance of Congress interpretations 
and decisions in controversies, become 
an equally vital benefit to every mem- 
ber. This group of services protects his 
interests in league and tournament 
competition and gives him a_ vital 
source of counsel when problems arise. 

Such a service may seem somewhat 
intangible to some—that is, until 
needed. Then, like the city fire de 
partment, it is priceless. 


ESSENTIAL BOWLING TOOLS 


Thus, the services ABC provides 
each league, such as rule books, handi- 
cap manuals, model league constitu- 
tions, average calculators, schedule 
codes and other equipment are simply 
the added tools essential to helping 
each member and his fellow bowlers 
get the fullest possible satisfaction out 
of the game. 

ABC rules and specifications have 
brought about the standardization for 
tenpin equipment that is so vital to 
any industry. This is augmented by the 
certification service under which the 
local association inspects the establish- 
ments to make sure equipment com: 
plies with the specifications. 

These inspections cover a variety of 
examinations, including gutter depths. 

continued on page 17 
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MACGREGOR 


for good sports everywhere! 


Whatever your in-season sports program, MacGregor athletic 
equipment can help make it a popular success. Golf, tennis, 
softball, baseball—just about any sport comes off better when 
MacGregor balls and equipment are used. Generations of ath- 
letic-minded men and women, boys and girls, have looked to 
MacGregor for the finest in all sports equipment. Give your 
program a boost by providing the best... MacGregor for all 
good sports. MacGregor equipment is available from sporting 
goods dealers everywhere. 


Wit Geegor ' 


THE MACGREGOR CO., Cincinnati 32, Ohio * BASEBALL * FOOTBALL * BASKETBALL * GOLF * TENNIS 


A Brunswick 
Subsidiary 
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Tired but happy—sure sign of a successful trip 


Transporting a group of over 1,100 
nine through 
the Ringling 


17 year-old children to 
Brothers’ Barnum and 
Bailey Circus at Madison Square Gar- 
New York City, 100 miles 
away, is no easy task. However, this 
was the problem confronting the IBM 
Club, an employees’ association at the 
IBM Federal Systems Division plant in 
Kingston, N. Y., last spring. 

Over 220 volunteer chaperones ar- 


den in 


rived to assure proper supervision of 
the children, and perhaps more impor- 
tantly, return from New York with 
the same 1,100 children. One hundred 
ten IBM Club directors and commit- 
teemen, who are elected each year by 
the plant employees to 
and promote interest in recreation, 
promptly responded to the task. One 
hundred additional employees volun- 
teered to assist in this mass movement. 

Parents brought their children to 
the plant parking lots at 9:30 a.m., 
where committeemen and_ volunteers 
started to load the children into buses. 
Each child was tagged, indicating his 
name, bus number, and his chaper- 
one’s name. Rosters, listing children 


encourage 


on each bus were prepared in dupli- 
cate, one for the bus supervisor and 
one to remain at the plant. One chap- 
for every five 
children and one supervisor was as- 
signed each bus. 

Almost every available bus in the 
Kingston area was chartered. After 
loading had been accomplished, the 30- 
bus caravan stretched nearly a mile 
as it started on the New York State 
Thruway toward its destination. 


erone was provided 


Enroute to New York, bus super- 
visors distributed lunches which had 
been prepared the night before by the 
Plant Cafeteria personnel. Past ex- 
perienced indicated that a box lunch 
of a meat sandwich, fruit, pastry, and 
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milk was sufficient, and still permit- 
ted the children to indulge in the usual 
consumption of circus fare. 

When the caravan reached New 
York, city police cooperated by assist- 
ing the bus drivers in maneuvering 
through traffic to Madison Square Gar- 
den. Sections of seats had been re- 
served several months in advance, and 
within minutes the children were in 
their seats to see “The Greatest Show 
on Earth.” 

Elephants, lions, clowns, and flying 
trapeze artists proceeded to delight the 
children in spite of their frequent 
journeys to the concession stands, Each 
chaperone however, was equal to the 
task of watching his charges and at 
reloading time all children were “pres- 
ent and accounted for.” 

The circus day ended for the tired 
youngsters at 8 p.m., when the last 
child was picked up by his parents at 
the IBM Plant. Weary supervisors and 
chaperones thankfully headed home 
with a feeling of satisfaction that can 
come only from helping youngsters 
through an exciting day in their lives. 





30 buses... 
1,100 children... 








70 Lo Thht 


by T. M. Kudzy and C. H. Hamilton 


IBM-Kingston finds day trips the successful 


formula for program balance and flexibility 


Many of these children in this age 
group were veteran travelers, having 
been on previous day trips also spon- 
sored by the Kingston IBM Club, 

In similar programs in the past, over 
1,000 children and chaperones made a 
trip to the Garden where Roy Rogers 
starred in the World Championship 
Rodeo, and 500 youngsters watched 
the New York Yankees battle the Bos 
ton Red Sox at Yankee Stadium. 

Exciting trips to the Bronx Zoo and 
the historic Baseball Hall of Fame at 
Cooperstown, New York, 120 miles 
away, were also taken by 850 children. 

Trips for the younger children (4-8 
years) to such places as the famous 
wild animal Catskill Game Farm, 30 
miles from Kingston, and nearby state 
parks proved educational and enter: 
taining. 

Planning such recreational programs 
for 5,300 employees and their families 
is the prime responsibility of the IBM 
Club, Although there are no extensive 
country club facilities at Kingston, 
there were over 65,000 participants re- 
the activities in 


corded in various 


Lions, clowns, trapeze artists delighted kids and chaperones alike. 
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1959, After five years of plant opera- 
tion, planning a year’s average basic 
program, which includes approxi- 
mately 50 softball teams, 230 bowling 
teams, 18 golf teams, and 24. basket- 
hall teams, is at last becoming almost 
routine. 

Add to this the challenge of organiz- 
ing many and different summer activi- 
ties for 3,700 children ranging in age 
from four to 17 years, and the need 
for periodic day trips becomes appar- 
ent. These trips seem to provide just 
the right balance for a solid recrea- 
tional program. 

Day trips such as these provide a 
great degree of flexibility in the ree- 
reation program. This flexibility is not 
always possible by making capital ex- 
penditures for facilities. Each trip can 
be geared to fit the age level of par- 
ticipants and again, considering the 
cost factors, can be expanded or re- 
duced. Trips to the circus, museum, 
and zoo provide not only entertain- 
ment for the children, but educational 
benefits as well. 

IBM Club Directors and Committee- 


men are unanimous in their feeling 
that these trips have achieved great 
success. The truth of this is reflected 
by the enthusiastic endorsement of the 
parents and, perhaps more impor- 
tantly—3,700 exuberant children. 


Loading the 30-bus caravan 





NATIONAL SPORTING GOODS ASSOCIATION 


716 N. RUSH STREET CHICAGO TI, ILLINOIS 





mention R/M when you buy 














WITTEK GOLF RANGE SUPPLY CO., INC. 


5128 W. NORTH AVE. CHICAGO 39, ILL. 


Complete line of golf supplies and equipment for indoor 
and outdoor practice ranges, golf courses and pro shops. 


Golf mats, golf balls, golf clubs, and all types of netting ; 
for golf practice at wholesale prices. 


WRITE FOR ILLUSTRATED CATALOG AND PRICE LIST 
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Slow break basketball 


AGING HEROES 


STAR AGAIN 


Simple rule variations slow down a fast game and create 


an active sport for aging stars and inexperienced players 


In basketball, an old man is 26 years 
of age. 

Despite a true love of the game, de- 
spite a sincere desire to stay physically 
fit; short breath, added weight and 
wobbly legs soon force the once-a-week 
player to give up his favorite sport. 

Yet, most other winter sports don’t 
quite fill the bill for the man who 
wants an activity that offers fierce 
competition, team work and _ physical 
exertion. 

Consequently, many recreation di- 
rectors have taken another look at bas- 


ketball. Like Donald I. Hamrock, rec- 


reation director, Civilian Welfare 
Fund, Wright-Patterson Air Force 
fe) 


Base near Dayton, Ohio, they have 
found the answer in a simple variation 
of the game: slow break basketball. 
Last season, the fifth since Hamrock 
started the program, Wright-Patterson 


FAST ACTION is as much a part of slow 
break basketball as it is in the regulation 
game, yet its demands on speed and en- 
durance are not as severe. 


six-team slow break 
leagues. Thus, with five, six-team fast 
break leagues and representative men’s 


and girls’ teams, slow break increased 


operated two, 


basketball participation at Wright- 
Patterson by almost 40% during 


1959-60. 

Unlike many attempts to change the 
rules of a game in order to broaden its 
appeal, slow break basketball destroys 
none of the original game’s attractive- 
ness, It’s still a fast game that requires 
skill, team work and_ endurance, 
though to a less degree than regulation 
basketball. 

The basic difference lies in the adop- 
tion of the six-second rule which re- 
quires that when a team gains posses- 
sion of the ball in its back court, it 
must keep the ball in its back court for 
a minimum of six seconds. This brief 
period is just enough to kill off any 
possibility of a fast break, give the 
defense a chance to recover and sub- 
stantially lower the rugged require- 





ments of speed and endurance ded 
manded by regulation basketball. 
Slow break retains the regulation! 
10-second rule so there is no posi! 
bility that a team can “freeze” the ball 
in its back court. Regular basketball) 
rules are in effect when the offensive 
team has the ball in its fore court. 





The only other major difference up 
der slow break rules is that the defen. 





sive team may not guard the offense 
while the six-second rule is in effet, 
i.e., until the offense brings the ball 
into its fore court. 

When a team gains possession of the 
ball in its back court as the result of a 
rebound, jump ball or pass intercep: | 
tion, the six-second rule goes into ef 
fect only when that team has clear con 
trol of the ball. 

When a team takes the ball out of 
bounds in its back court, the six-second 
rule goes into effect immediately and 
the defensive team interfere 
with completion of the throw-in pass. 


cannot 


The last two minutes of a slow break 
game are played under regular rules, 


MONITOR AGE AND SKILL 


Although there are no age qualifica- 
tions in Wright-Patterson’s slow break 
rules, this aspect is monitored very 
closely; limiting the number of men 
under 26 on any one team and screen- 
ing out any sharp players. 

The two leagues are classified as 
Class A and Class B with an attempt 
to keep the better players in Class A 
and thereby achieve two well balanced 


leagues. 





1960 WRIGHT-PATTERSON AFB SLOW BREAK 


1. Six-Second Rule. If a player gains pos- 
session of the ball in his back court, he 
must pass it immediately to a teammate. 
After this pass has been completed, the 10- 
second count begins, and the defensive team 
may in no way try to intercept the ball or 
guard any man ‘on the offensive team while 
in his back court. The offensive team must 
take a minimum of six seconds and a maxi- 
mum of 10 seconds in its back court. 

If a team gains control of the ball in its 
fore court as a result of a rebound or inter- 
cepted pass before the offensive team com- 
pletes that pass, play continues without in- 
terruption. In any situation resulting from a 
jump ball, rebound or pass interception that 
a team takes possession of the ball in its 
back court, slow break rules (i.e., the six- 
second rule) will be in effect. 

Whenever the offensive team has the ball 
out of bounds in its back court, slow break 
rules will be in effect. In this case. no of- 
fensive man can be guarded so as to cause 
interference with the throw-in pass of the 
completion of such a pass. 

A throw-in from direct center court may 
be passed to a player whether in the back 


court or the fore court. Rules apply accord: 
ingly: six-second rule in the back court, 
regular basketball rules in the fore court. A 
ball thrown in from out of bounds in the 
fore court may be thrown into either court. 
2. Violation of Six-Second Rule. If the 
defensive team attempts to guard the offen- 
sive team or intercept the ball in the back 
court after the initial pass has been made 
and completed (offensive team has control 
of the ball), a technical foul will be called 
against the defensive team. After shooting 
the foul, the offensive team will take the 
ball out of bounds at center court. 

If an offensive team member deliberately 
throws the ball to a defensive man in the 
offensive team’s back court, the defensive 
team will not be penalized but will be 
awarded the ball at center court. 

3. Time of Game. The game consists of 
two 16 minute halves. The time keeper will 
not stop the clock during the 10 second re- 
taining period. : 

4. Two-Minute Rule. The last two min- 
utes of all slow break games will be played 
according to regular basketball rules. The 
time keeper will be responsible to stop the 
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UNDER THE BASKET slow break looks 
like any other basketball game. Only in 
the back court do the rules differ. 


Hamrock has found that the average 
age of his slow-break players is about 
34 with a few men over 40, and a few 
men (inexperienced players who work 
in the same unit from which the team 
is formed) are in their mid and late 
20’s, Thus, in addition to keeping bas- 
ketball enthusiasts active a few more 
years, slow break has proved its value 
to recreation by attracting many non- 
participants to the Most of 
Wright-Patterson’s slow break players 


game. 


have had no high school varsity bas- 
ketball experience. 
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BASKETBALL RULES 


game closest to the two minutes which re- 
main, He has the authority to stop the game 
at the nearest dead ball or an out of bounds 
team has gained possession of the ball in its 
ball, after a basket has been made, after a 
back court. The officials will then notify 
both teams that the rule is in effect. 

». Overtime. If the score is tied at the end 
of the second half, play shall continue with- 
out change of baskets for one or more extra 
periods with a one-minute intermission be- 
fore each extra period. The length of each 
extra period will be three minutes with the 
last two minutes played the same as the last 
two minutes of the regular slow break game. 
6. Free Throws. The bonus rule will be 
in effect after a team has committed its sixth 
foul in a half. 

7. Schedule. A split season will be played. 
If the same team does not win both rounds, 
a one game play-off will be held between 
the first and second round winners to deter- 
mine the league championship. 

8. Supplemental Rules. In order of prece- 
dence slow break rules will be in effect fol- 
lowed by the regular Wright-Patterson AFB 
tules and then the National rules. 
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TROPHIES 


Modern Design... 
Finest Quality ... 
Fast Service... 
Lowest Prices... 


ENGRAVING with 
ANY and EVERY TROPHY 
You Order from Us 


FREE GIFTS with 


Every Purchase! 


Add to the appeal of your employee recrea- 
tion programs with our superbly styled team 
and individual trophies. Choose from a huge 
selection—enjoy amazing savings on trophy 
needs for bowling, baseball, golf, basketball, 
and all other sports and recreation activities. 


Write for 
FREE CATALOG 





trophie s,ine. 


1450 W. DEVON AVE., Dept. RM 
CHICAGO 26, ILLINOIS 














There’s “good will’ 


eneral 
Uniforms 


(f you measure the success of your 
athletic program in terms of the 
“good will” it creates . . . you'll find 
that it pays to outfit your 

teams with GENERAL uniforms. 


Comfortable, colorful, superbly 
styled... GENERAL uniforms give 
any team that ‘‘well-dressed’’ look 
... are the kind that players 

are proud to wear. 

Your local sports dealer will be 
glad to show you the wide selection 
of styles, materials and colors 
that are available. Ask him 
about GENERAL uniforms today! 


sewn right into... 
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« ..the more extensive a 


of what has been done, the greater will be his 
power of knowing what to do”—Disraeli 


National Industrial Recreation Assn., 203 N. 


man’s knowledge 


Wabash, Chicago |, Ill. 











RECREATION MANAGEMENT, SEPTEMBER 1960 


13 





Employee photo contest 
























































































FIRST PRIZE 


Expense-paid trip to.., 


One week for two with all expenses paid including air 
transportation awaits winner of NIRA amateur photo contest 





Here’s a sneak preview of the festive Mexico Holiday especially prepared for 
the winner of the NIRA Employee Photo Contest by Happiness Travel Service. 
Check the rules (below), read about other prizes and get that camera clicking, 


st day ... Arrive Mexico City in the early evening. You will be met, assisted through 
customs and transferred to the Hotel Alffer where twin bedded room with private bath is 
reserved. Dinner at your hotel. 


nd day . . . Xochimilco and the Bull Fights. A car is at your disposal this morning 

(Sunday) for attending services of your choice. A truly festive day with a visit to the 
floating gardens at Xochimilco (see photo at left). As your boat, covered with flowers of 
every hue, is poled through the canals which wind around the island gardens, you understand 
the reason for the world fame achieved by Xochimilco. 

Luncheon follows at a leading restaurant such as the Swiss Chalet... then on to the bull 
fights. From your reserved seats which are provided, you watch the traditional ceremonies, 
the entrance of the matador and his retinue, garbed in their beautiful costumes, and thrill 
to the never-to-be forgotten spectacle of man against brute animal. 

rd day .. . Seeing the Sights of Mexico City. After breakfast, you will be escorted by 

an expert English-speaking chauffer-guide on an all-inclusive sightseeing trip. You will 
see the business and residential districts, the National Palace, Cathedral of Mexico, historic 
Plaza de la Constitution. You'll visit Chapultepec Park and Castle, and your sightseeing in 
this city of fantastic contrast will be climaxed by a visit to University City. 

The balance of the day is free so you can shop or just browse through the many markets 
for which Mexico City is justly noted—where you can buy silver, leather goods, baskets, 
pottery—the many items of Mexican artistry which are so colorful and attractive. 

th day ... Taxco, famous for silversmiths, a “shutterbug’s” delight. This morning you 

will experience a spectacular drive over the south Sierra Madre to Cuernavaca, where 
you will admire the glamorous profusion of tropical flowers tumbling over walls and fences. 

You will visit the Palace of Cortez, the famous Cathedral, the Borda Gardens and the 
colorful market place. Then, continue your interesting drive until you see lovely Taxco, high 
upon the sierra. You will stay overnight at the Rancho Telva. 





Summary of Contest Rules 


Eligibility: this contest is open to any ama- Division (no restrictions on subject matter) 
teur photographer employed by a NIRA and Recreation Division (shots taken of any 
member company or branch and to members _ phase of the contestant’s company recreation 
of that employee’s immediate family. program). 


Deadline: Entries may be submitted at any How to Enter: No entry fee or official 
time prior to midnight Dec. 31, 1960. Photos entry form is required. Merely print on the 
may have been taken at any time during the back of each photo the entrant’s name, ad- 
calendar year. dress, name of company and its recreation 
Types of Photos: Black and white photos director. State whether photo is to be et 
only. No print or enlargement more than tered in Open or Recreation Division. Each 


10 inches in its longest dimension. Develop- entrant may submit as many photos as de- 
ing and printing may be done by a photo- — sired but will not be eligible for more than 
finisher but no artwork or retouching is one prize. Mail photos to: National Indus 
permitted on prints or negatives. trial Recreation Association, 203 N. Wabash 


Classes of Entry: Two classifications, Open — Ave., Chicago 1, TI. 
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eth day... In Taxco. A leisurely breakfast at your hotel. Time 

to browse around this charming village (photo, above left). Then 
back to Mexico’s scenic wonderland for a short drive to Lake Te- 
quesquitengo, arriving in time for luncheon. 

You will have lunch at the delightful Oasis Club, overlooking 
another panorama of beauty—the sight of the hidden city. Soon, you 
are on your way again, heading for exciting Mexico City. 

Dinner at your hotel. 

th day . . . Shrine of Guadalupe and the Pyramids. After 

breakfast, you'll visit the famous Basilica of Guadalupe, shrine 
of the patroness saint of Mexico and Catholic America. Pilgrimages 
are made to this shrine by people from all over the world. 

The Square of the Americas, the Chapel of the Roses and many 









other interesting and historical monuments will be included in your 
tour. You will continue along the Pan American highway on your 
way to the Pyramids (photo, above right) at the Archeological Zone 
of Teotihuacan. Here, spread over an area of about eight square 
miles are some of the largest man-made monuments in the world 
which were built by highly cultured people before the Aztecs, 

Then, you will return to Mexico City for luncheon. Because there 
is so much to do and see in this cosmopolitan capital, this after- 
noon has purposely been left free. 

th day .. . Homeward Bound. A day of leisure; time for last 

minute shopping; picture taking. Transfer to the airport for your 
flight home. You carry with you memories of colorful Mexico and 
its friendly people. 


Employees of NIRA member companies compete for other valuable prizes, national recognition 


The winner of the Open Division (no restrictions on sub- 
ject matter—see contest rules summary) of the NIRA Em- 
ployee Photo Contest will be awarded this fabulous Mexico 
Holiday for two with air transportation, meals, lodging and 
sightseeing expense-paid. 

In addition, a raft of other valuable prizes are waiting 
to be claimed by amateur photographers employed by NIRA 
company members. The second through fifth place winners 
in the Open Division will have their choice of the latest in 


camera equipment, film and accessories. Members of the 
Winner’s camera club will have the opportunity to ac- 
company him on the Mexico Holiday at special rates. 


The winner of the Recreation Division (photo of any 
phase of his company’s recreation program) will receive 
$25. value in his choice of photo equipment and supplies 
in addition to having his winning photo appear on the 
cover of the March 1961 issue of RECREATION MAN- 
AGEMENT in which all contest winners will be announced. 
His camera club will also be awarded dark room equipment. 

The second through fifth place winners will receive their 
choice of camera equipment, supplies and accessories. 

For complete contest rules, see page 10, Feb. 1960 R/M. 
the April NIRA Newsletter, or write: National Industrial 
Recreation Association, 203 N. Wabash Ave., Chicago 1, Ill. 

























RMEXOE aa 


picnic, the very day that the winner planned to start his vacation. 


Temco Aircraft Corp., Dallas, Texas, employees’ hobby exhibit 
took the first place trophy and the special attraction award at the 
Southwest Hobby Show held in the Fair Park building, Dallas. 


Bowling, not baseball, is just as likely to be the subject of conver- 
sation among these three major league stars. The trio (I-r); Yankee 
left-hander Bobby Shantz, White Sox second baseman Nellie Fox and 
Yankee hurler Bob Turley; have all become proprietors of bowling 
centers in Chalfont, Pa.; Chambersburg, Pa.; and Bel Air, Md. 


To increase their treasury, the Family Recreation Club of Indiana Gear Works, Indian- 
apolis, Ind., raffled off this 18 ft. Buehler Turbocraft Jet, powered by a 135 hp. gray marine 
engine, and boat trailer. The raffle, a huge success, was held during the Club’s Fourth of July 








James F. Oates, Jr. (r.), president, Equi- 
table Life Assurance Society, admires paddle 
that helped Equitable employee John Wolters 
place first in the Olympic kayak trials. 





New Officers of Greater Twin Cities IRC, LeRoy Gill (2nd from r), 
president, and Paul Haller (r), secretary, relieved their respective 
predecessors Tony Ettel (2nd from 1) and Charles Hoyt (1). 


Ready to shuffle into action, some 80 members of the Babcock & 
Wilcox Co., Barberton, Ohio, Duplicate Bridge Club will open their 
third full season this month. The club has gained admittance into the 
American Contract Bridge League and climaxes the end of each sea- 
son of card playing with a banquet and trophy presentation. 
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continued from page 8 

distances between kickbacks 

levelness report on each lane. 
The maximum tolerance on depres- 


and a 


sions and levelness, incidentally, is 
40/1000 of an inch which is roughly 
the thickness of a dime. 

ABC also provides a testing program 
for new equipment to make sure it 
maintains the basic scoring level of 
the game. All equipment meeting these 
requirements may be labeled and ad- 
yertised “ABC Approved.” 

Although not usually considered a 
“service,” as such, the ABC’s power to 
suspend membership has played a vital 
role in elevating the game to its present 
high status. 

The most frequent causes for suspen- 
sion grow out of failure of officers to 
handle league funds faithfully. There 
were 101 suspensions for this reason 
alone the 1959-60 


Several of these came from industrial 


during season. 
leagues. 

Other major causes include falsifica- 
tion of averages for handicapping pur- 
poses; failure to pay league fees or 
distribute prize funds to teammates; 
bowling under assumed names; violat- 
ing eligibility regulations in tourna- 


ments and a variety of activities classi- 
fied under a rather general heading as 
being “detrimental to the best interests 
of the game.” 

Counting the foregoing 101 cases for 
financial shortages, a total of 293 mem- 
bers were suspended last season. 

Several of these involved men found 
guilty of holding down their averages 
to obtain big handicaps for tourna- 
ments. The action prevented one team 
from collecting almost $7,000 in prize 
money from a series of tournaments. 


CRASHES EMPLOYEE EVENT 


One case involved a man who used 
an assumed name to enter an em- 
ployees national tournament sponsored 
by a company for which he did not 
work, The action in this case also in- 
cluded the team captain and other team 
members who accepted the ineligible 
man in their line-up under the assumed 
name. 

Another case featured an industrial 
league secretary who altered his own 
scores each week just enough to fraudu- 
lently qualify for the most improved 
bowler award in the league. 

In still another, two men posed as 
blood brothers to enter a Brothers tour- 


SALUDOS AMIGOS! 


Anytime... 


Is a good time to visit Mexico 


Employee Photo Contest. 


Chicago 3, Illinois 
STate 2-4900 


you want to go 
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We trust all you camera fans will enter the NIRA 


It will be our privilege to be the host to the winner 
‘on the trip to Mexico, the “shutterbugs” paradise! 


For outstanding domestic travel 
Happiness Tours 


For memorable foreign travel 
Journeys International 


HAPPINESS Travel Service 


6 East Monroe Street 


individual and group vacations 
to anywhere in the world 


nament for which they not 


eligible. There was also the case of a 


were 


bowler tossing a bowling ball at his op- 
ponent and several in which bowlers 
created 
play. 

The rules provide for formal hear- 
ings and recommendations by the local 
association and decision by the ABC 
Legal Committee. Each defendant, of 
course, has the opportunity to submit 
information on his behalf and to be 
represented by counsel. 

Although this phase of the work is 
not a pleasant task, it nevertheless is a 
vital part of ABC’s responsibility to 
keep the game clean and fair. 

Application 


disturbances during league 


for membership rein- 
statement proceeds in similar fashion 
with a and 
by the local association and decision by 
the ABC Legal Committee. This Com- 
mittee meets five times a year to con- 


sider cases. 


review recommendation 


Thus, with its many services and 
functions, the ABC serves all segments 
of the bowling family: bowler, pro- 
prietor and manufacturer. As a non- 
profit membership organization, how- 
ever. it has no jurisdiction over the 
commercial aspects of the game. 
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Operation Recreation 


Recreation’s test flight at 
Air Force Headquarters has 
rocketed into a balanced, 
widely diversified program 


The Colonel addressed the board of 
officers seated around the table. 

“Gentlemen, to summarize: we are 
going to be fun brokers. There is a lot 
a person can do in the Washington 
area. We simply must help our people 
find the things they like to do, and 
help them get started. 

“Sure, they work hard and well, but 
it is a foregone conclusion that such 
concentration on the job will lead to 
fatigue and loss of efficiency. I believe 
a well run recreation program will give 
the Air Force a more efficient head- 
quarters staff. So we will give it a 
test flight to see how it goes.” 





SKEET TEAM has won World Base Military Championships 
and other honors. Shooting program includes trap and pistol 


teams, Rod and Gun Club. 
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The test flight became an endurance 
flight. 

The modest beginning planned by 
the Headquarters U. S. Air Force Spe- 
cial Fund Council at that meeting in 
1955 quickly grew into a balanced, di- 
versified recreation program. 

In the Washington, D. C., area there 
are approximately 10,000 military and 
civilian personnel in Air Force head- 
quarters assignments. Nine out of 10 
work in the Pentagon. 

From this potential, total participa- 
tion during the program’s second full 
year of operation hit 13,337. 

Since then, the program has contin- 
rapid rate of expansion in 
keeping with its purpose to provide 
whatever form of recreation it is pos- 


ued its 


sible to sponsor on a group basis, pro- 
vided there is a demand. 

The Pentagon Playhouse, snow and 
water ski clubs, handicrafts, virtually 


e 

















HQ USAF women’s softball squad com. 
petes against other federal agency 
teams. Bowling and basketball are othe 
top women’s sports programs. 





all sports and many other specialized 
activities include among their partic- 
pants novices and veterans, newly as. 
signed stenographers and Air Force 
generals, 

Naturally, the test of any program 
lies in whether it is producing the 
desired results. 

Col. J. A. Brooks III, secretary of 
the Air Staff at the time of the pro- 
gram’s inception, takes a_ practical 
view of this question. 

“1 don’t know of any yardstick or 
scales,” he said, “that we can use to 
measure such intangible things as the 
benefits we derive from our recrea- 
tional work. It is like the intangible 
factor of morale in a military com 
mand. It is there and good, or it is 
not there and bad. 

“If morale is there, you have a tight, 
proud, efficient, can-do command. If it 
is not, you have a slip-shod, indiffer- 
ent, maybe-do command. 

“We remember that _ the 
people who make up this Air Force 
headquarters during their hours of 


have to 


duty are still people when they are off 
duty. 

“During duty hours they fulfill their 
responsibility to the Air Force. But we 
cannot simply dismiss them at the end 
of the day like robots. Whatever we 
can do to help them enrich their lives 
or to revive their energies is simply 
good management of a priceless re: 
source of fine people. 

“IT may not be able to measure the 
benefits, but I know they are there.” 


=< WQ USAF AERO Cis 





AERO CLUB, a natural for Air Force personnel, has well over 
100 members, 10 aircraft and a number of FAA-qualified 


military instructor pilots. The Club is self-supporting. 
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CONVERSE 
‘Chucle Dau Lon 


: 7 a Zee ~FAMOUS AIL STAR 
> \ ae MOLDED OUTSOLE 
“<d \ Fee 1 Non-slip, non-marking 

\ pe 


HIGH CUT or OXFORD on any kind of floor 
BASKETBALL SHOES 


America’s first true basketball shoe remains its best shoe ... specified by more coaches, 
worn by more players . . . the recognized leader for over 45 years. Why? Because All Star 
soles are unmatched for traction that is needed for hairline stops, pinpoint pivots and 
break-away speed. And because All Stars offer game-long comfort, fatigue-free fit and 
durability found in no other shoe. Superior construction is the answer, including: 








@ Exclusive traction sole that hugs the floor like no other ever made. 
@ Footform last for utmost ease in action. 
@ Combination cushion heel and arch for protection and support where needed. 


@ Shock-absorbing, full length sponge insole. 


@ Free-breathing, loose-lined uppers, with original, non-chafing Converse Peg-top. 


MADE IN U.S.A. 


SACHUSETTS 


ngs 4 g et Vag eee 
Sere . 
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CONVERSE RUBBER COMPANY, MALDEN 48, MAS 
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NIRA FISH-A-RAMA 


Last Call for Fishermen 


Entries close Sept. 15 for both 
the Postal Division and National 


Finals Fish-A-Rama competition 


Time is running short for NIRA 
company members to enter their em- 
ployee fishing champs and their top 
catches of the season in the 3rd annual 
NIRA Fish-A-Rama for business and 
industry. 

Held in two divisions, the Postal 
Contest and the National Finals on 
Kentucky Lake near Paris, Tenn., Oct. 
7-8, the Fish-A-Rama augments em- 
ployee fishing programs conducted by 
industry throughout the U. S. 
Canada. 

Entry deadline for both divisions is 
Sept. 15. Forms and complete rules 
may be obtained from the National 
Industrial Recreation Association, 203 
N. Wabash Ave., Chicago 1, Ill. 

The postal division of the Fish-A- 


and 


Rama will be conducted in eight dif- 
ferent classifications with national win- 
ners named for the best catches of 
trout, bass, muskie, northern pike, wall- 
eye, salmon, pan fish and salt water 
fish. 

Employees merely complete the of- 
ficial entry blanks with the necessary 
information on the fish caught (weight, 
length, type of bait, etc.) to be eligible 
for judging. 


FINALS AT KENTUCKY LAKE 

The National Finals will be held for 
the third straight year at Paris Land- 
ing State Park, Tenn., on the shores of 
Kentucky Lake. All entries will be fur- 
nished a boat, motor and an experi- 
enced guide for the eight-hour contest. 

Fish caught in the National Finals 
will be evaluated both on weight and 
length with one point awarded per 
pound or fraction thereof and one point 
per inch or fraction thereof. This sys- 


tem puts bass and crappie fishermep 
on equal standing. 

In addition a casting contest will test 
skill with the rod and reel. Each cop. 
testant will make two casts at each of 
ten targets for a maximum possible 
score of 100 points. 

Then, points for weight and length of 
fish caught plus points scored on cast- 
ing will be totaled to determine the Na. 
tional Finals Champion. 

Any employee of a NIRA company 
member can enter the postal contest or 
the National Finals or both. Entry fees 
are nominal to permit as many em 
ployees to enter as possible. 

The fee for the postal contest is $1.00 
per individual entry. The entry fee for 
the National Finals is $25.00 and in- 
cludes boat, motor, guide, Tennessee 
fishing license, welcome fish fry and 
awards banquet. 

Wives and children of contestants are 
welcome with special rates available for 
rooms, meals and special events. 

National Championship awards will 
he presented to the winners of each of 
the eight classifications in the postal 
contest and to the winner of the Na 
tional Finals. 





THE NATIONAL RIFLE ASSOCIATION 





month. 











The Bell Rifle and Pistol Club conducts basic marksmanship and hunter safety 
courses to promote gun safety, to stimulate interest in shooting and to acquaint 
other Bell employees with the activities of the clyb. 

Competition for members consists of club matches, nearby NRA shoulder-to- 
shoulder tournaments and the annual NNRA-NIRA Postal Matches. All home 
matches and practice sessions are held at a National Guard Armory range in 
Chicago. This 50-foot range has ten firing points for both rifle and pistol shooting. 

Last May, the club sponsored its first Registered High Power Rifle Match at 
Great Lakes, Illinois. Additional matches are scheduled for this month and next 


NRA is proud of its association with the Illinois Bell Telephone Company, 
and salutes both the company and its employee rifle and pistol club. 


NATIONAL RIFLE ASSOCIATION, 1600 Rhode Island Ave., N.W., Washington 6, D. C. 


THE BELL RIFLE 





AND PISTOL 
CLUB 


Chicago, Illinois 


Sponsored by 
llinois Bell Telephone Company 
CLUB OFFICERS 


Joseph I. Brown 
William D. Liphardt 
Clemens J. Brasky 


President 
Sec.-Treas. 
Range Officer 





Write for Information 


Industrial Recreation Executives are in- 
vited to write to the address below for 
further information on organized rifle 
and pistol shooting. Details on how your 
company may sponsor a NRA-affiliated 
club will be sent without cost or obliga- 
tion. 








20 


RECREATION MANAGEMENT, SEPTEMBER 1960 





fishormep 


‘st will test 

Fach con. 
at each of 
n Possible 


d length of 
“d on Cast. 
ine the Na. 


COmpany 
Contest or 
Entry fees 
many em. 


‘st is $1.00 
try fee for 
"0 and in. 
| lennessee 


1 fry and 


‘stants are 
tilable for 
ards will 
f each of 
le postal 
the Na. 





The Athletj 

etic Insti 
voted to the a stit 
athletics, 
and recre 


ute is de- 
dvancement of 


Physical A 
Pear atin education 


Below are the organizations, which, through their financial support, 
make possible the non-profit programs of the 


Ace Carton Company 
Adirondack Bats, Inc. 

Albany Felt Company 
Americon Box Board Co. 
American Gut String Mfg. Co. 
American Playground Device Co. 
American Thread Company 
American Trampoline Co. 
Ashaway Products, Inc. 
Associated Product Publications 
The Athletic Journal 

Atlas Athletic Equipment Co. 


Bancroft Sporting Goods Co. 
The Bike Web Company 
Tom Broderick Co. 
Brunswick Corp. 


Cainap Tanning Company 
Caron Spinning Company 
Carron Net Company 
Chicago Tanning Company 
Charles F. Clark, Inc. 
Coach and Athlete 

Samuel Coane 

Converse Rubber Company 
Cook Specialty Company 
Cortland Racket Compony 
Cosom Industries, Inc. 
The Cramer Chemical Company 


John B. Davidson Woolen Mills 
Dayton Racquet Company 

Jj. deBeer & Son 

Denkert, Inc. 

Dixie Mercerizing Company 
Dodge, Inc. 

J. A. Dubow Mfg. Company 
Dunlop Tire & Rubber Corp. 


Empire Specialty Footwear Co. 
Employee Recreation Magazine 
Essex Rubber Co. 


F. C. Feise Co. 

Felco Athletic Wear Company 
The Fish Net and Twine Compony 
S$. B. Foot Tanning Company 
Franklin Manufacturing Co., Inc. 


The General Athletic Products Co. 
General Sportcraft Co. Ltd. 

The Harry Gill Company 

Golfdom 


Besides the above, The Athletic Instit 


Rubatex Div. Great American 
Industries, Inc. 
Gunnison Bros. Inc. 


Hoartz-Mason, Inc. 

Hanna Manufacturing Company 
Harvard Specialty Mfg. Co. 

H. Harwood & Sons 

High Score International 
Hillerich & Bradsby Company 
Hoffmann-Stafford Tanning Co. 
Hofran, Inc. 

Alan Howard, Inc. 

Hutchinson Bros. Leather Co. 
Hyde Athletic Shoe Company 


IMinois Mechanical Leather Co. 
The Ivory System 


J. B. Athletic Shoe Company 
The Johnstown Knitting Mill Co. 
Jones and Naudin, Inc. 
Joyal-Van Dale, Inc. 

E. P. Juneman Corporation 


Arthur Kohn Company, Inc. 


Lamkin Leother Compony 
The Linen Thread Company, Inc. 


The MacGregor Company 
Magnan Racket Corporation 
Marba, Inc. 

Marshall Clothing Mfg. Co. 
Fred Medart Products, Inc. 
The Mentor 

Modern Jacket Company 


National Baseball Congress 

National Bowling Council 

National Sportin Goods Assn., 
representing all its sporting 
goods dealer members. 

National Sports Company 

Nelson Knitting Company 

Nocono Leather Goods Co. 

Nonpareil Div. of The Gared Corp. 


Oliver Bros. 


Ben Pearson, Inc. 

Pennsylvania Athletic Products 
F. C. Phillips, Inc. 

Post Manufacturing Co. 


Athletic Institute. 


Powers Manufacturing Co. 
Premier Athletic Products Corp. 


Rawlings Sporting Goods Co. 
uipment Corp. 
iv. of 


Inc. 
John T. Riddel 
Rockford Textile Mills, Inc. 
A. H. Ross & Sons Company 
F. Rulison & Sons, Inc. 


Sand Knitting Mills Co. 

Sawyer Tanning Company 

Scholastic Coach 

Scholastic Magazines, Inc. 

Scoremaster Company 

Scott Port-A-Fold, Inc. 

The Seamless Rubber Company 

Sears Roebuck G Company 

Selling Sporting Goods 

Sells Aerial Tennis Company 

L. H. Shingle Company 

Ed W. Simon Company 

William Skinner & Sons 

Southern Manufacturing Co. 
Div. of Russell Mfg. Co. 

Southland Athletic Mfg. Co. 

A. G. Spalding & Bros., Inc. 

Sporting Arms G Mfrs. Institute 

The Sporting Goods Dealer 

The Sporting Goods Fair 

Sporting Goods Products 

The Sporting News 

Sports Age 

Sports IMlustrated 

Sports Review 

Stall & Dean Mfg. Co. 

Stowe-Woodward, Inc. 

H. Swobode & Sons, Inc. 


Tober Baseball Mfg. Company 
United States Rubber Co. 


Victor Sports, Inc. 
w. J. Voit Rubber Corporation 


Walton-Wagner Corp. 

Western Sporting Goods Review 
Wheaties Sports Federation 
Wilson Sporting Goods Company 
Wigwam Mills, Inc. 


Yarrington Mills Corporation 


ute has an associate membership 


comprised of 4 number of sporting goods dealers, geographically 


spread 
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Group Plan Covers Vacations 


A new personal accident insurance 
plan offered by General Electric will 
cover company employees when they 
venture out on the nation’s highways 
and vacation spots—with more insur- 
ance for accidental death and dismem- 
berment than they have had before. 

The plan which provides accidental 
death and dismemberment protection 
in addition to that already made avail- 
able under the General Electric Insur- 
ance Plan, has been arranged for GE 
employees with Travelers Insurance 
Company. 

The entire cost of the additional pro- 
tection will be borne by participating 
employees, but GE will absorb the cost 
of administering the program. 


From Soup to Nuts with Roses 


A unique vending machine (see 
photo) which can sell frosty cold drinks 
and piping hot hamburgers within 
inches of each other in the same 
cabinet—or other foods in a tempera- 
ture range of around zero to 155° F.— 
will be introduced this fall. 

According to its manufacturer, The 
Vendo Company, Kansas City, Mo., 
which has spent three years developing 
the model, “It’s the most versatile piece 
of equipment in the history of auto- 
matic selling. By overcoming the prob- 
lem of temperature variation within a 








FRESH CORSAGES can be vended from 
a new machine manufactured by The 
Vendo Company. Cold drinks and hot 
food, stored within inches of each other, 
may be sold from the same cabinet. 
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single compact cabinet, we have broken 
the barrier of combination food serv- 
ice.” 

As an example of its versatility, 
chrysanthemum and other 


fresh flowers such as orchids, gardenias 


corsages 


and roses may be sold by the vendor. 


Venezuela Holiday: $299.50 


To attract tourists, the Venezuelan 
Ministry of Development is subsidizing 
air fares to make a week’s vacation in 
this potential Latin American tourist 
mecca a reality for only $299.50 per 
person. 

The package, arranged through New 
York’s Traveltyme Tours, Inc., includes 
round trip air transportation from New 
York to Caracas via LAV, the Vene- 
zuelan airline, in radar equipped Super 
Constellations. 

The tour is split between Caracus 
and Maracay with additional sightsee- 
ing trips and time set aside for golfing. 
swimming (at no additional expense) 
and other activities, Full breakfasts and 
dinners are provided. 

For group tours the same per person 
rate prevails with lunches, parties and 
a four-hour stop at Curacao thrown in. 


One Cup per Customer 


That American institution known as 
the coffee break became an established 
business practice on its merits as a 
booster of employee efficiency. Now, 
however, U. of Michigan researchers 
say its theraputic value is all a matter 
of timing. 

They have found that coffee gives 
peak stimulation for a period of 214 
hours, starting 20 minutes after it is 
consumed. But if a second cup is taken 
during the 214 hour period, its effect 
will be partly nullified. 


Fisherwomen 


“These soft plastic lures appeal to 
women,” said one of the 159 exhibitors 
at last month’s record breaking As- 
sociated Fishing Tackle Manufacturers’ 
exposition in Chicago. 

“Although lifelike, they aren’t messy. 
They tie right in with lightweight 
equipment, including spinning gear, to 
make fishing more attractive than ever 
to women.” 

This is one explanation of the boom 





































































NEW 
here by Brunswick star Don Ellis and 
his daughters, features realistic bowling 


BOWLING TOY, 


demonstrated 


and pinsetter action on a_ miniature 
scale. As pins are hit, they pop up in the 
pinsetting frame from which they can be 
reset by hand motion. Price: $12.95, the 


Irwin Corp., 200 5th Ave., New York. 


in family fishing that has seen a manu- 
facturer who recently moved into a 
10,000 sq. ft. plant increase his per- 
sonnel nearly 70% and go to a two- 
shift operation six days a week. 

Use of plastics in fishing equipment 
is being extended — to 
matched color rods and reels, light in 
weight, with especial appeal to women. 

One exhibitor displayed 24 kt. gold 
plated fishing hooks, another had a 
life-like plastic night crawler with a 
simulated diamond choker, presumably 
for the more discriminate lunkers. 


increasingly 


The Beach Bounces Back 


According to Business Week, hotel- 
men believe that the worst is over for 
Miami Beach. 

They that there’s enough 
capacity for a while, that the handful 
of operators who speculated and bought 
hotels at inflated prices will _ be 
squeezed out. But the big hotels, which 


agree 


have solid first mortgages, should be 
able to ride out the storm. 

Six hotels are involved in court pro- 
ceedings including foreclosure suils. 
bankruptcies or corporate reorganiza- 
tion. And, attorneys reportedly are 
ready to file papers closing five more. 

Nevertheless, the 1,000 room Fon- 
tainebleau is enjoying its lushest year 
and should gross $15 million, up $6 
million from last year. Other big hotels 
which stress convention business also 
show big increases. 
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embership services 














The purpose of the National Indus- 
trial Recreation Association is to 
promote, protect, foster and ad- 
vance the interests of industrial 
recreation in which its members 
are engaged. 







































SEMI-MONTHLY SERVICES 


Timely tips, new ideas, the latest 
developments in the field of in- 
dustrial recreation are brought 
to you in monthly issues of REC- 
REATION MANAGEMENT, 
the national magazine of recrea- 
tion in business and industry, 
and the NIRA SERVICE PACK 
which contains the Idea Clinic, 
News Letter and President’s Bul- 
letin. 














PERIODICAL SERVICES 


Activity manuals and program 
aids are published periodically 
on specific recreation activities. 
Written in detail, these manuals 
describe step-by-step procedures 
for developing effective projects. 
In addition to the booklets pic- 
tured here, other materials are 
available to aid your planning. 




























NIRA membership services help you get the job done using 
fresh ideas, expert advisory service, helpful program aids 





For additional information on NIRA 
services availuble to you, write the 
Executive Secretary, National In- 
dustrial Recreation Association, 
203 N. Wabash, Chicago 1, Illi- 





other valuable aids 
benefit your progra 


* ANNUAL CON. 
FERENCE and Ex- 
hibit plus regional 
workshops provide 
idea exchange and 
problem solving by 
the top industrial ree- 
reation authorities in 
the nation. 





* TOURNAMENTS 
conducted by NIRA 
on a national basis 
help provide stimula- 
tion for employee ° 
participation in their 
own company pro- 
grams. In addition to 
fishing and shooting, 
other national tourna- 
ments being devel- 
oped are golf and 
howling. 


¢ INSURANCE cov- 
erage and counsel for 
employee teams and 
directors is available 
through NIRA’s spe- 
cial group accident 
insurance plan. 


¢ ADVISORY staff 
service of industrial 
recreation experts are 
on call to help you 
with any special prob- 
lem. 


¢ RESEARCH studies 
of great value to assist 
you in judging the 
strong and weak 
points of your own 
program, how to in- 
crease participation 
and the latest trends 
in purchasing, safety, 
pre-retirement, plan- 
ning, and travel as 
recreation. 




















RECREATION ROUNDUP 





More Employee Facilities 
pto’ 


Latest of several new recreation cen- 
ters to be built by industry for em- 
the 


Electric Power Company 


ployees is proposed Potomac 
Recreation 
Center. 

To include an 18-hole golf course, 
the center will be located near Dranes- 
ville. Va., in the greater Washington. 
D. C. area. Potomac Electric is making 
the land available and has authorized 
$250,000 for the project according to 
the National Golf Foundation. 

A questionnaire regarding the center 
was recently circulated among the com- 
pany 's 3.300 employes of which 2.200 
responded and indicated an interest in 
joining the planned recreation associa- 
tion that will operate the center. 


Boeing Boom 


The recreation staff at Boeing Air- 
plane Company. Aero-Space Division, 
Seattle. Wash.. has gone to a heavy 
over-time schedule to keep pace with 
their banner year in employee activi- 
ties. Some of the highlights: 
¢ About 6.500 fishermen participated 
in the annual Fishing Party conducted 
over two weekends. Boeing tied up all 
rental boats in the Seattle area as well 
as allowing 1,100 private boats in the 
contest. From the total prizes valued at 
$18,000, the winner received a com- 
pletely equipped 16 ft. boat, motor and 
trailer. 





BOEING EMPLOYEES’ 11th annual Fine Art Exhibit attracted more than 9,000 
viewers during its one-week run in the plant cafeteria. A total of 100 employee- 
artists displayed 300 pieces at the exhibit. 


26 








® More than 9,000 people visited the 
11th annual Boeing Employees’ Fine 
Art Exhibit during its week long run in 
the plant cafeteria, A new category for 
professional illustrators employed by 
the company was added to the show 
100 artists display 300 
pieces in all categories. 

¢ Involving 150 people in planning 


which saw 


and production, the Spring Concert 
played to 4,600 Boeing employees and 
the Seattle Audi- 
torium. New format centering around a 
night club theme utilized talent of all 
Boeing musical groups as well as the 


families at Civic 


finalists in the Children’s Talent con- 
test and additional adult acts. 


Contest Prize System 


To provide the incentive to catch 
the big ones (see photo above) in its 
fish contest, the Hamm’s Skylanders 
Club, Theo. Hamm Brewing Co., St. 
Paul, Minn., uses a unique, successful 
method of giving the winner his choice 
of merchandise prizes. 

Specialized booklets catalog all prize 
Monthly winners in the 
specie thumb 
through the booklets, pick out their 
prize and order it through the Sky- 
landers’ office. 


selections, 


various classifications 


First prize winners can choose from 
94 selections from crystal 
goblets. flannel slacks. wheel barrows 
and waffle irons. 


ranging 
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NORTHERN PIKE weighing in at 2] 
Ibs., 12 oz. and measuring 42” was 
landed by Cliff Roden, bottler at Theo. 
Hamm Brewing Co., St. Paul, Minn., and 
immediately entered in the Hamm's 
Skylanders summer fish contest. 


Second place winners pick from 50 
selections which include a hair dryer, 
pen and pencil set, electric coping saw 
and scotch oven. 


One Company’s Share 


U. S. citizens spend about $43 bil- 
lion a year for recreation. If that figure 
is too staggering for comprehension, 
The B. F. Goodrich Company. Akron, 
Ohio, has brought it into perspective. 

Based on the average American’s ex: 
penses, BFG employees alone spent a 
whopping $10,700,000 on recreation 
last vear. 

According to the report, the em- 
ployees of this single company spent 
$1,362,000 on non-durable toys and 
sports equipment during 1959. Biggest 
slice of the BFGers’ recreation budget 
went for $2 million worth of radio 
and television receivers, phonograph 
records and musical instruments. 


. 


Bull Market For Clubs 


Investment clubs which began sweep 
ing the country a number of years ago 
have gone far beyond the fad stage and 
appear firmly established on the 
leisure-time scene. 

According to a New York Stock Ex- 
change survey, the number of clubs 
has more than doubled since 1957, 
from 8,100 to 20,100, while invest: 
ments have tripled from $54 million to 
$160 million. 
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Crazy-Word 


Don't strike out on this special baseball puzzle. There are 
afew curves and plenty of change-ups. Answers on page 26. 


ACROSS 


1. Blows his chance at bat 

6. Show-me boys 

11. Necessity for horseback riding 
13. Bullpen function 

14. Where the jets go 

15. What lambs pick up 

17. City boys don’t 

18. Walk out 

19, Durocher 

21. Fly swatters 

93, Short call by golfer 

24, Santa Claus’s first name 

%, Pitcher’s pinnacle 

27. If you have this you can’t steal 
8, Pretty scratch 

30. Pitch a curve 

31, Slattern 

32, What lemons are 

34. About an important event 

36. Poetic man-traps 
38, Big ditch 

39, Baseball’s paradox 
{]. Prisoner’s need 
43, Miss Muffet’s liquid diet 

4, A place for a ring 

{6. What a base runner can’t use in his feet 

18. A bridge set 

19, Slow burns 

51. What umpires face each game 

53. First of the first 

54. First prize 

56. Inevitable visitor to any playing field 

57. Brave Mathews 

58. Low singers who stopped A Little Too soon 
59, What a baserunner hits 

61. Hamlet’s short quandary 

62. The big time 

64. Baseball fans 

66. Goes on the wagon 

67. You can’t criticize if the player does this 


if you do, you don’t 


DOWN 


1. Act like a mule 

2. Meat head 

3. Khrushchev’s answer 
1, Watering place 

5. Backward rolls 

6. American locomotion 
7. Pitcher’s prize asset 
8. Good magazine 

9. Team’s parking only 
10. Everybody ought to be a good one 
12. English locomotion 





imagination and resourcefulness 
are vitally important to the 
success of any 

industrial 

WH AT’S THE recreation 
director. 

“Old stuff” is no fun. It’s the 

fresh approach, the new wrinkle 

that make 

Bi CG IDE A? your program 
; * grow in 
popularity. 

The big ideas which do the job best 

are reported each month in R/M. 
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A HAPPY HOBBY 


13. Place to visit a sick friend 
16. Scrambled oats 
17. Hitter’s targets 
20. Peach, tar and bear 
22. It covers the field 
23. Over ripe chicken 
25. Phil Rizzuto 
7. The man you need when junior plays ball 
29. The way Arthur Murray teaches dancing 
31. The hard way to make an easy living 
33. Adam scored when he made this confused donation to Eve 
35. You made the team, but that’s all 
37. They come in hanks 
39. Evil companions are people to 
10. Breadwinners do it 
12. A secular pond 
13. Mickey Mantle was a boy 
15. Literate Bolshevik 
17. A stand-in 
18. Diamond setting 
19. Gala Kismet 
50. A little bit of a saucy child 
2. Some people think these are a source of money 
54. More 
55. Like the sack dress, it allows for the waste 
58. Woman's secret 
60. It’s high and rugged 
63. Old crossword slow-poke, now top notch 
65. Mixed up type 
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WHEREVER 
CHILDREN PLAY 


Safely! 


Recreation equipment with 
engineered safety to meet 
the most rigid requirements. 


@ Playground Equipment 

@ Indoor Basketball Backstops 
@ Swimming Pool Equipment 
Literature for each.line avail- 
able on request—please specify. 


DEALER INQUIRIES INVITED 


RECREATION 
EQUIPMENT CORP 


Dept. RM-260 — 724 W. 8th St. 
Anderson, Indiana 


CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 








ATHLETIC APPAREL 





EMBLEMS — Club — Team — Champion- 
ship. Custom designs made to order. Any 2 
colors—Velvety design on 100% wool felt. 
Send rough sketch or sample with order. 6 or 
more, Postpaid. 

4” size—$1.00 ea. 

6” size—$1.50 ea. 

Check or M.O. No COD’s. 
AMERICAN KNITWEAR & EMBLEM 
MFRS., Plaistow 12, N. H. 


5” size—$1.20 ea. 
8” size—$1.75 ea. 





HANDICRAFTS 





S. & S. ARTS & CRAFTS 
Send for free catalog showing our exciting line 
of mosaic tile projects, plus many more excel- 
lent crafts articles. 
S&S LEATHER CO., INC., 


Colchester, Conn. 





POSITIONS WANTED 





Recent college grad with major in recreation. 
Qualified instructor in sports, handicrafts, 
cultural activities. Military oblig. fulfilled. 
Military and YMCA recreation experience. 


CP25—RECREATION MANAGEMENT 





For six years responsible for all recreation 
activities at Army headquarters incl. produc- 
tion of music and dramatic shows. Public 
relations experience. M.A. degree in com- 
munication arts, present Ph.D. candidate. 
Married, age 37, min. salary $7,200. 
CP26—RECREATION MANAGEMENT 
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Lighting Guides 


Three lighting charts have been re- 
leased by General Electric to describe 
the proper floodlighting requirements 
of sports areas. Bulletin OLP-1015 de- 
scribes proper mounting height for 
flood lights, Bulletin OLP-1013 gives 
the floodlighting design for a football 
field and Bulletin OLP-1014 gives the 
typical baseball field floodlighting 
recommendations and layout. Write: 
General Electric Co., Schenectady 5, 
n. ¥, 


Catch the Big Ones 


Youngsters yet to fish for the first 
time and inexperienced anglers will get 
some helpful tips from “How to Fish 


| Like an Expert,” recently published by 


the U. S. Rubber Company. 

Authored by Chuck Schilling, 
angling editor of Florida Wildlife, the 
booklet stresses sports fishing, sports- 
manship, conservation, anti-litterbug- 
ging and wilderness values. 

Copies may be obtained free from 
Fishing Books, U. S. Rubber Company, 
Rockefeller Center, 1230 Ave. of 
Americas, New York 20, N. Y. 


Baby Sitter Trainer 


A nationwide training program de- 
signed to teach teenagers the skills 
necessary to the responsibilities of baby 
sitting has been developed by the Na- 
tional Baby Care Council, a non-profit 
organization. 

The package program includes a full- 
color film strip and a students’ text. 
The course covers the essential baby 
care skills and is available without cost 
to schools and recognized public serv- 
ice organizations from community 
diaper services which are cooperating 
with the National Baby Care Council. 


Travel Club’s Christmas Film 


“Christmas in Sweden,” a full-color, 
14 minute, 16mm sound film, may help 
solve the entertainment problem for in- 
dustry travel clubs. 

The film visits an average Swedish 
family where the preparation of special 
Christmas food, the open air Christmas 
market and a beautiful Christmas serv- 
ice in an old church are shown. 

The film may be obtained from 


Swedish American Line Agency, Ine, 


636 5th Ave., New York 20, N, Y. 


Borrower pays return postage. 


Automatic Planning 


Movable 


” 


scale 









photographic 


“cut-outs” of vending machines ar 
featured in the “Minature Planning 
Kit” (see photo) now available to plan. 
ners of automatic cafeterias for fac. 
tories, offices and recreation Center 
from Rowe Manufacturing Company. 

Kits consist of 3” high replicas of 
all Rowe vendors which can be ar 
ranged in easel-back, scaled-off frame 
for immediate approximation of wall 
space a machine group will use. 


~ ROWE BOTERTA 





The kits are available for $2.50 each 
from Rowe Manufacturing Company. 


31 E. 17th St.. New York 13, N. Y. 


Dog Directory 


National listing of breeding kennels. 


arranged by state and community with 
information on breeds obtainable from 
each, plus listings of boarding and 
training kennels is provided in a com- 
pact directory “Where to Buy, Board. 
or Train a Dog.” Copies may be ob- 
tained free from Gaines Professional 
Services Dept., General Foods Corp. 


275 Cliff St., Battle Creek, Mich. 





Crazy-Word Solution (page 25) 
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These seven high-average 
shooters of the Beechcraft 
Gun Club were chosen to 
represent their company at 
the Pan American Interna- 
tional Skeet Shoot at Dallas, 
Texas. 


They are (L to R) Kneeling: 
C. N. Titsworth, Mike Pres- 
ton, A.C. White, Ross Hatch, 
Byron Brainerd, Standing: Ed 
Blazier, Ed Preston. 


Beechcraft builds top shooting program 
around new Remington Autoloading Trap 


The 175 members of the Beechcraft Gun Club If your company doesn’t yet have a shooting 
found the perfect trap when they started using program, remember that there are over 20,000,- 
the new Remington 100T autoloader. They’ve 000 shooting enthusiasts spread over this coun- 
already made plans to add still another 100T _ try where shooting is a tradition. Surveys show 


for trap shooting. that shooting ranks high as part of the sports 
These remarkable electric autoloading program your employees want. 
traps are easy-to-install . . . have features that At modest cost you can begin a sure-fire 


make one-man operation possible. Each has a — program embracing pistol shooting, rifle shoot- 
big 203-target magazine capacity and operates ing, trap and skeet, Fill out the coupon below 
on a regular 110-volt system. and let Remington help you to a flying start! 







e AUTOMATIC “WALK AROUND” RELEASES 
e SIMPLE “FLIGHT CONTROL” ADJUSTMENTS 
e@ MAGAZINES HOLD 203 TARGETS 





Shooters boost scores with great 
new Remington Target Loads 


Look at all the reasons why your em- 
ployees prefer the new Remington Target 
Loads: New target load crimp provides 
perfect patterns. New lighter wad column 
cuts recoil, gives full target velocity. New 
high-wall base wad is molded in shell for 
tightest seal. New target load primer 
means split-second ignition in every gun. 


= 
Remington Arms Company, Inc., Bridgeport 2, Conn. in Canada: 
Remington Arms of Canada, Limited, 36 Queen Elizabeth Bivd., Toronto, Ont. 


e OPERATE ON REGULAR 110-VOLT SYSTEM 


Remington Model 
100-T ... for Trap 


Remington Model 
200-S .. . for Skeet 








eu. 5.007. ore 
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Shooting Promotion Section, Dept. 1, 
Remington Arms Company, Inc., Bridgeport 2, Conn. 


Send me, without obligation, information on the subjects checked below. 





CLIP AND MAIL COUPON NOW 4 
A 











O A SHOTGUN PROGRAM DO A RIFLE PROGRAM 
O A PISTOL PROGRAM im FIREARMS AND AMMUNITION 
E Name Title 
= AI the information Company 
you need to start a Address City State 


(J Please send me special information on Remington Autoloading Traps. 


C) Please have a Remington Autoloading Trap representative contact me for 
an appointment. 


successful shooting 
program 


BOWLING WORKS FOR INDUSTRY AND BUSINESS—One of a series of accounts on 
bowling and how it helps build better employee relations by boosting morale. 





“TH HAS MORE THAN 400 BOWLING TEAMS 
HAVING FUN AND BUILDING BETTER EMPLOYE 
MORALE THROUGHOUT THE COUNTRY!” 


With the support of the Company’s 
management, hundreds of bowling 
teams have been formed by IH 
operations all over the country to 
provide recreational activity for IH 
men and women. Bowling has be- 
come so popular with employees that 
leagues have been formed both all 
over Chicagoland and in our other 
plant cities. Improved morale 
among hundreds of IH employees! 


That’s what the Company reaps 
from our Independent Team Spon- 
sorship of bowling. 

For example, bowling activity for 
the men is climaxed by the Annual 
IH Inter-Works Bowling Tourna- 
ment. The 26th annual tournament 
was held recently in Chicago, the 
largest in the Company’s history. 
More than 800 men from 19 IH 
operations in five Midwest states, 


comprising 164 teams, participa 
in the tournament. 

Yes, bowling is our most pop 
major employee participation re 
tion activity. It’s a real emplo 
morale booster, too! 

fick M. Schille, Chairman 
IH Inter-Works Bowling Tournam 


IS]BRUNSWICK 


THE NO. 1 NAME IN BOWLING 











